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Radio news is considered to be a vitally important aspect of most .
radio stations' formats. Some recent studies indicate the importance
of news on the radio for listeners. During the summer of 1975 one

study found that 52 percent of all adults turn on their radios instead

" of watching television (20%) or reading a newspaper (21%) to get their

adults; a 1971 poll showed a corresponding 52 percent. This does not,
however, mean that radio is the primary overall news source for adults.
A Roper poll found cnly 23 percent of adults indicate fadiai as their
major overall news source. 2

Aside from intermedia comparisons, it is important to ask: 'What

does a listener want from the news listening experience." Secondly:

"How can a station program news in the most desirable form for listen-
ers?" |

Radio stations, of course, are not identical in their approach
and programming of news. This study investigates several question aréas

1Smmary of an Opinion Research Corporation nationwide sample of 2,164
adult men and women between July 11.and August 10, 1975. Broadcast
Management/Enizineering, December 1975, p. 6. - Gt T

.

2Broadcasting, January 6, 1975, p. 27.
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relating to radio news, generated by observation of radio news pro-
gramming trends acress the cauntryia
1. How important is radio news in the radio listening experi-

ence? Trends: All-news and information formats or extended
news blocks are continuing (and even picking up enthusiasts)
on some stations. However, speciality beautiful m’usié for-
mats continue to eschew a strong news commitment. Overall,
there is an effort to fit newscasts within the station’s
total format--with news as an integrated part of the entire

2. What feassﬁé contribute to listeners' favorite radio ststiaﬁsi
for news?

3. On what basis do listeners decide whether a radio station is
doing a good job in giving the news?

a. How important is coverage of a wide range of subjects,

providing a large number of stories in a newscast?

Trends: Short and fast paced news items continue to be
packed into newscasts. Investigative probing for in~depth
coverage of important issues occurs on some atations.
Likewise, continued use is made of '"mini-documentaries'--
brief, in—depth,vserialised investigative reports on one
subject-~to get behind the basic facts of aﬁ‘issue; On
other stations, radio presents th immediate, ?n;w“; or |

"acrion" news--leaving in-depth analysis to television,

newspapers, and news ﬁggasgﬁésyf

Aruitoxt provia



b. How important is hearing the actual voices of the impor-
tant people mentioned in the news and having on-the-scene
reports from reporters in the field? Trends: There is
increased use of actualities--bringing the sounds and
voices of local events to listenmers. Affiliation with
networks and other audio services provides stations with
more actualities for newscasts. Great reliance continues

t

(=]

be placed on the telephone for stories and actualities.
Pocket police scanne£§, mobile two-way radios, walkie-
talkie radios, portable telephones and other equipment
augment the reporter's standard portable tape recorder for
immediate newsgathering and flexibility.

c¢. How important is reducing repetition from hour to hour and
having the news delivered with autherity? Trends: Sta-
tions strive to revamp newscasts to reduce repetition.
De-emphasis is on the "basso profundo''-~-decp booming voice--
for establishing authority and credibiliéy-'

4., How long do listeners want newscasts to be? What is the pro-

or showt two or three minute newscasts? If longer newscasts
are acceptable, when do listeners want them scheduled. What
scheduling pattern is desired for newscasts of five m;nute:and :

shorter length?
PROCEDURE

The population for the étﬁdy consists gf.;gdig*l;gtgﬁegg_ﬁﬁéﬁggé

- temporsry or permanent residents of the Lawrence,:!




includes major market, medium market and small market stations. Sample
members were defined as being radio listeners through the use of the
following screening question: "Do you spend one hour or more listening
to the radio during an average week?" If the response to the question
was positive, the listener was included in the sample.

All interviews were administered via telephome with tgl&ph@ne
numbers drawn from a composite telephone directory of Lawrence and the
University of Kansas students. After selecting numbers, a random con-
stant was added to the last telephone digit. This technique compensates
for unlisted telephone numbers and nnﬂ—;isted telephones in the highly
mobile community. The sample was subéivi&éé into a multiphase design
to allow some different questions to be asked of subsamples. Interviewing

was done during October and November, 1975.
FINDINGS

Importance of Radio News

Radio news is not of special importance to all listeners. To
determine the importance of radio news within the radic listening ex-
perience, respondents were asked: 'Are you a person who considers news
important as a part of your radio listening, or do you more or less just
catch the news because it comes on while you're listening to other
things?" Socially desirable responses discovered in pretesting was
limited by providing palatable positive and ﬂegégivéfreépgnsas.

For the éample as akwhale, 62 pgfcgﬁt gf';ﬁevradi§ ii3teﬁers'esﬁ—r

tend news is an important part of ﬁhéir:fédia liatéﬁiﬁg;"an the other

hand, 38 percent miﬁ1mi2e the imgéftagcstéfggéwsvté“tﬁéﬁ;"(Séé TAQLEfI)*f
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TABLE I
Importance of News
Total Student Status Sex
Mention Student WNon-Student - Male Female
Important Part 62.2 54.1 69.6 57.2 67.2

Just Catches News 37.8 45.9 30.4 42.8 32.8

Raw Total N=519 N=255 N=263 N=269 N=247

x%p .05 X N.8.

Age Dailly Radio Listening

25 and 26-49 50 and 0-60 1-3  more than
under over minutes hauts_ 3 hours

Important Part 47.7 .68.4 85.7 62.0 58.2 70.1
Just Catches News 52.3 31.6 14.3 38.0 41.8 29.9

Raw Total N=235 N=193 N=91 N=200 N=196 N=117

x2p% 001 x2 N.s.

Musical Format

Soft Beautiful
MOR Rock Rock Oldies Country Classical Music

Important Part 60.7 49.0 51.6 60.9 69.8 71.2 66.7

Just Catches News 39.3 51.0 48.4 39.1 30.2 28.8 33.3

Raw Total N=56 N=98 N=64 N=46 N=53 N=66 N=33
xzp> .01

Significant differences occur among different demographic and analyt-
zéal ;raups in thé importance of radio news. There i~ an inverse rela-
tionship beatween age and perceived importance of radic news (p:>-661).
éﬁile 86 percent of the listemers 50 years of age and older contend news

is an important reason for radio listening, 68 percent of listeners 26 to:

49 years of age and only 48 percent of listeners 25 years of age and




under make the same claim. More than half (52%Z) of the younger listen-
ers fail to find news an important reason for radio listening. Addi-
students to place an importance on radio news. Seventy percent of the
non-students respond news 1is important to them; 46 percent of the stu-
dents just catch news (p .05).

The importance of radio news also varies when tabulated by the type
of musical format (pﬁ>_ﬂl)g Listeners are designated into musical for-
mat categories by coding open-ended responses to these questions: "I
know that your music tastes may change at different times of the day or
night, but, in general, what kinds of music do you especially like to
hear on the radio."” "Just to make sure I understand, please give me
three artists or groups that represent the typé of music you most like to
hear on the radio." The largest proportion of classical music, country
muaic and bLeautiful music listeners stress the importance of radio news
(71%, 70% and 67% respectively). Surprisingly, beautiful music listeners,
with background ratheé than foreground listening patterns, argue the im-
portance of news in their listening. The generalization, however, is
tenuous and based 6n a small sample of beautiful music listeners (N=33).

A smaller majority of tilddle of the road and cldiés musical format
listeners stress the importance of radio news. This includes 61 percent
of each category. Listeners classified in the more generic rock and
soft rock catepories are almost evenly divided. Fifty-one percent of '

the rock listenera and 48 percent of the soft rock listeners just catch

the news when it comes on.




Reasons for Radio Listening

What is the most important reason for l.7tening to the radio? Prior
to asking the importance of news in the radio listening experience,
multiphase subsample B (N=289) was asked the following question series:
"Some people listen to radio for just one reason; others listen for
several different reasons. As you think about it, what are the reasons
you listen to radio at all? Of all the reasons you listen to radio, which
one is most important?”" The open-ended response provides the most im-
portant reasons for listening.to the radio.

Overall, as could be expected, more 1isténers indicate music as the
primary reason for radio listening than any other response. (See
TABLE II) Forty-four percent of the listeners make that claim. News
is the primary reason for slightly more than one out of five listeners
(212). Other listeners tune to radio for companionship or to provide
background for other activities (13%). Still others primarily listen for
the enjoyment or pleasure af entertainment on the medium (13%). Sports
(4%) or time and weather (3%) are also mentioned by a few listeners as
their primary reason for listening to the radio.

Significant differences emerge in the reasons for radioc listening
for different age groups (p) .001). Listeners 25 years of age or younger
are most likely to listen for music (52%) while listeners 50 years old
and older are most likely to listen primarily for news (35%). Also,
younger listeners are most likely to listen for tﬁe pure entertainment
while older listeners are m@:eAlikely to lisceﬁ far time ané weather.

»The reasons for radio listening also significantly différ depend-

ing on musical format. (p ».001). Music is the primary reason for

8




listening for more than half of rock (51%) and soft rock (55%) listen-~
ers. Additionally, music is the most important reason for listening for
45 percent of the country music listeners and 44 percent of the jazz
listeners.

News, as the primary reason for radio listening, is most important
for more country, M.0.R., oldies, and classical music 1istene£5 than
for rock, soft rock, jazz apnd beautiful music listeners.

More beautiful music listeners indicate companionship or background
as the most important reasons for listening than do other musical format

listeners.




Music
News

Companionship
and background

Enjoyment and
pleasure

Sports
Time and weather
Other

Raw Total

Musie
News

Companionship
and background

Enjoyment and
pleasure

Sporta
Time and weather
Other

Raw Total

TABLE II

Total 25 and 50 and
Mention over 26-49 over
43.6 52.2 37.4 32.6
21.1 11.0 28.0 34.8
13.1 14.0 15.0 6.5
12.5 16.9 11.2 2.2
3.8 2.9 3.7 6.5
3.1 1.5 .9 13.0
2.6 1.5 3.7 4.3

N=289 N=136 N=107 i-746

xgp ;>i091

0-60 1-3 more than
minutes hours 3 hours
38.0 50.5 40.9
25.0 16.5 25.8
14.8 10.1 15.2
10.2 12.8 15.2
4.6 4.6 0.0
4.6 3.7 0.0
2.8 1.8 3.0
N=108 N=109 N=66

‘ ]{2 Nisi 1-!;

10

Male

47.1

3.8

N=157

Female

4-7
115

N=128

" N.S.




MOR
Music - 32.1
News 28.3
Companion-

ship and
background 17.0

Enjoyment and

pleasure 18.9
Sports 1.9
Time and

weather 0.0
Other 1.9

Raw Total N=53

TABLE II (Continued)

Rock

14.9

13.4

6.0

1—5
1.5

N=67

Soft
Rock

L

5.1

6.1

12.2

18.4

2.0

4.1
2.0

N=49

Oldies
37.8

31.1

4.4

N=45

11

Country Classical

44.9 38.2
28.6 25.5
8!2 18‘2
6.1 12.7
2.0 0.0
8.2 1.8
EiD 3!6
N=49 N=55

10

Beautiful
Music

41.3

17.4

Jazz

44.4

i1.1

16.7

22.2
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Reasones for Favorite News Station

favorite news station. (See TABLE III) Twenty-three percent of the
liéﬁeners are most concerned with local news on their stations. .Listen-
ing to the station all the time is the main reason for a favorite news
station preference for eleven percent of the listeners. boodﬂcoverage
(9%), personalities presenting the news (7%), frequent regularly

- scheduled newscasts (6%), shorter newscast lengths (5%), informative

or understandable newscasts (3Z), reception on the station (2Z), the
quantity of news (2%7), and national news (2Z) are other reasoms for a
favorite news station preference.

The local news coverage is particularly important for listemers 50
years of age and older (41%) compared with listeners 25 yegrs-éf age
and younger (12%). Listeners under 50 are more likely than older
listeners to base a favorite news station preference on simply listening
to the same station all the time. Younger listeners (25 years of age
and younger) are also more likelv than others to base a preference on
the shorter length newscasts on t:e station,

What are the most importan: vcasons for listeners who find news an
important part ef théifrtééiﬁviistégiﬁg experience? Thése 1isteners'

place greater importance than less interested news listeners on-Idéali» -

news coverage, good coverage, frequent regularly'schedqled‘ﬁéﬁééigfii‘Eﬁéf ,

quancity of news and national news. Listeners who just catph‘n§v§ até5A i

more likely than more intereated news listeners to preféf,g?fgﬁéti;_
news station because of the shorter newscasts on that etgtioq; 1ij.vn7v«f

12




TABLE III
REASONS FOR FAVDRITE NEWS STATION PREFERENCE

Total 25 and i 50 and .
Mention- under 26-49 over Male Fenale
,0cal news coverage 23.4 12.0 . 28.3 40.5 18.0 29.5
sten to station all the time 11.1 12.6 11.8 6.3 11.8 10.0 -
ood coverage (quality, complete) 9.4 9.8 9.9 7.6 11.4 7.0
ersonality (les) 7.0 5.5 7.9 8.9 - 6,6 - 7.0 -
lewscasts regularly scheduled frequently 6.3 7.1 3.3 10.1 4.7 8.0
horter length; faster pace 4.6 6.6 2,4 3.8 5.2 3.5
'nfarmative; understandable 3.1 3.3 3.3 2.5 2.4 4.0
leception 2.4 3.8 1.3 1.3 3.3 1.5
{ore news (quantity) 1.9 2.2 2.6 0.0 2.4 1.5
lational news =~ ~ 1.7 " .5 3.3 1.3 1.9 1.5
)ther 2.9 3.3 2.0 3.8 3.3 2.5
on't know 26,1 3.3 2394 127 28.9 24,0
Rav Total N=414 - M= 1.83 N=152 N=79 N=211 N=200
' x’p .01 x N.5. :
0-60 - 1-3  More than  News Important - Just Catches
minutes  hours 3 hours  Part of Listening = . News . =~
,ocal news coverage 23.5 22,9 - 25.0- -30.1
Aisten to station all the time 9,2 12,1 12.0 11,2
jood coverage (quality, ;omplete) 10.5 7.0 12,0 - ll 2
ersonality (des) 59 ..83. .. 7.0 ... 60T
lewscasts regularly scheduled frequently 2,6 10.8 5.0 7.4
horter length; faster pace . 4.6 3.2 7.0 - 3.3
nformative; understandable 2,6 3.8 3.0 - 37
eception Y 3.2 4.0 2.6
ore news (quantity) 1.3 2,5 - 2.0 2.6
ational news 2,0 L3 2.0 1.9
ther 3.3 . 1.3 5.0 ©3,7
on't know 3,0 - 23,6 . 16,0 15.f
Raw Total " Ne153 . Ne157 & Nel
I SR oy N




Desired Aspects of Radio Newscasts

On what basis do listeners decide whether a radio station is doing
a good job in giving the news? A subsample of respondents was asked to
indicate the importance of vstiaus aspects of a radio newscast. (The
multiphase questionnaire B was answered by 142 respondents.) "I'm going
to read a number of different things involved in radio newscasts. Please
tell me whether it is very important, samewhaé important, or nat'very
important to you in deciding éhethgr a radio staéian does a gﬂﬁé Job in
giving the news." (See TéBLE:IV)

Coverage of a wide range of squecta is the most important considera-
tion in evaluating newscasts. Seventy-five percent of the listeners
stress the importance of the broad news coverage in making a positive judg-

ment about the newscast. Hinetaen per;ent indicaté mndetate impnttanze to

wide coverage, while 6 percent find this to be of little impartaﬂce-
Giving details about what goes on behind the scenes 1s very important
for slightly more than half of the listemers (51%). Thirty-five peteent
place moderate importance on behind-the-scene detalls and 13 percent
minimize its importance.
Similarly, having on-the-scene reports from reporters in the field

L

also is of great importance to half the listeners (50%). Ihirtyégﬁﬂ per-

cent find it somewhat important while 18 percent indicate it is not very' )
important to them in evaluating a statinﬁ‘s‘newécasts!

Reducing repetition from hour to hour is vety impartant for 47 per- f'5

cent of the listeners. Moderate impartange is indicated by 28 pe::ent and
==

26 percent attribute 1izt1e importance to a st tian making the newscast

different each hour.

Whethef Ehe pers son r




Aruitoxt provided by Eic:

samewhag-impartant to them. Twenty-four percent are not concerned with
the "authority" with which the news is delivered.

The quantity of news sEariesAcarfied is very important for 35 per-
cent of the listeners. Forty~four percent stress moderate importance to
the large number of stories covered in each newscast while 20 percent
find this of little importance.

Hearing the actual voices of the people mentianed in the news 1is
very important for 24 percent. Thirty percent indicate maderate impar—
tance while 46 percent find newsmakers' voices on the air not very im-

portant in evaluating the quality of a newscast.

TABLE IV '
DESIRED ASPECTS OF RADIO NEWSCASTS
R o
Not
Very Somewhat Very
Important Important Important =
Coverage af wide raﬁge of subjects 74.6 19.0 6.3
Giving details about what goes on : :
behind the scenes 51.4 35.2 13 A'
Having on-the-scene reports from ' . )
reporters in the field 50.0 32.4 -17.6
Making the newscast different each % - - k
hour . 46.5 27.5 26;1,

Whether the’ person reading the

news sounds like an authority 38.0 g "73S;D,viaf; Zéaég,: 
The large nimber of stories cover- LT L

<. ed in each. ﬂgwscast e o ﬁ35 97?

Hearing the actual ; ices of the,‘ , .
PEZIPIE 777777 : 23 9: ; R
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significantly more desirous of hearing i:'h,e actual voices of newsmakers
(p ) .05) Younger listeners of both sex and women in general signif-
icantly desire radio newscasts to have on-the-scene reports from report-
ers in the field (p>salﬁ)! Twenty=-six to 49 year old listeners are
especially prone to positively evaluate the wide range of news coverage
on a radio station (p » .0l).

Radio listenership tends to be an important variable for the desired
aspects of radio newscasts. Heavier radio listeners (more than three
hours a day) place significantly greater importance than lighter listeners e
on hearing the actual voices of thépéaple mentioned in the news (;p) ;DG,J;)V. )
and whether the person :r,egding ;‘ha news sounds like an authority (p) .Dl).‘
Lighl; listeners (one hour or less listening per day) are more desirous of

hearing ﬁﬁ—the—sgene reports (p > DO:L) Average listener s=(ane' to

three hm;rs af daily listening) are least likely !;a paﬂitively evsluate

hegring details about what goes on behind the scenes, hgviﬂg an——theﬁscene

reports frgm reporters in the field, having éiffezentrﬂmcas:s ea.f,:h hciut_-;;

and hearing the actual voilces of newsmakers.

ERI

Aruitoxt provided by Eic:



TABLE V
DESIRED ASPECTS OF RADIO NEWSCASTS (CONTINUED)
AGE : Gender
25 and 50 and
. under 26-49 over Male  Female
range of coverage 67.2 84.5 66.7 x,%p ».0L  76.8 72.6 x%a N.S.
{1s behind-the-scenes 51,7 55.2 45.8 x = N.S, 56.5 46.6 X = N.5.
rters giving on-the-scene
x ip Y .10

aports - 58.6 45.8 3€§=p Y10 435 56.2
erent newscasts each hour . 483 41.7 x,= N.5. 43,5 | 49.3 X
33.3 42,5 £

32.9

26.0

| &=

13,
6.6
37,6
41,4

oo o
Hooon

= e =

-B*W-I:*-l:"
MWM‘M

on gounds like an authority 32.8 45,8 2’ N.S. :
e number of stories : 31.0 37.5 xy= N.S. 39.1 X
ing actual voices of newsmakers  22.4 20,17 7.5 X=p ). QS 21.7 =

aw Total ‘N=58 N=58 N=24 N=69 N=73

Lo

Radio Listenership

0~60 minutes 1-3 hours * More than 3 haurs

range of coverage 68.5 79,6 75,7 ';:'2! N.S,

ils behind-the-scenes 55.6 42,9 56.8 - % ﬁp ) .10‘
rters giving on-the-scene . o
ports 63.0 32,7 51.4 X, =p } 001
erent newscasts each hour 55.6 32.7 : 54.1 ,2=p I )
on_gounds_like an authority 3.5 3.7 - 5LA4 - xp-P Do
> number of stories 31.5 40.8 - 37,8 B LR g
Ing actual voices of newsmakers 25.9 10.2 40,5 <x-=p ) ,001

1w Total o N34 Ne49 Nl

e constructed from percentage of respondents indicating gagh"sspéé;_gs very iﬁpu:tsnt : e

‘and other,

square statistic based on 2x2 table wit;h::eépdndenté "e%atégéfiz’éi .‘afs,:‘iéfy;iﬁportiéﬁt"
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Newscast.:Lengths
How long do listeners want newscasts to be? Phase A respondents

(N=376) were asked this question series: '"Newscasts can be given in all
different lengths. I am going to read some sﬁggééti@ns aﬁaﬁé'neéagasté,
As I read each item, please tell me whether it is anmething you would make

speeial effort to hear on the radio, something you would ac , but
wouldn't go out of your way, or something you wauld rather not hear at
all."” Five newscast lengths were tested: 15 minutes, 10 ﬁinutes, 5 min-
utes, or 3 minuée*ir:ap-ﬂ;: of nat;ianal,‘_,,Vin;ggg_étiﬁnali a_nd local news as.
well as 1 minute of local news plus 1 minute of natianaliand international

news,

Surprisingly, langer newsgasts are nﬂt as much af a "cu"’ aif“ as

Expeﬁtgd, (See IABLE VI and VII) Fﬁr the tatal 1istenets tespanéiﬁg to .0

Aruitoxt provided by Eic:

the qugstinn, 31 per:ent prnjeeﬁ a apggial effnrt tn heat”g’ls minuﬁe

newseast while 29 pe::ent ﬂﬂuld rather nntf
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when compared to longer newscasts. A third (34%) of the listeners would
rather not hear a three minute news wrap~up. The two minute report (one

minute local news and one minute national and international news) avokes

an even stronger negative reaction. Half of the listeners would rather é
not hear a brief highlights while only one in ten listeners ﬁﬂulé make a
special effort to listen.

Overall, 1ﬂngéz newscasts are acceptable for listeners, with
abbreviated radio newscasts of 3 or 2 minutes dfawiﬁg stronger negative
reactions. |

ERIC

Aruitoxt provided by Eic:



> minutes
) minutes
ninutes
minutes
minutes

Raw Total

5 minutes
) minutes
minutes
minutes
minutes

Raw Total

DESIRED NEWSCAST LENGIR

Total Mention

BO!I 9
25.3
23.2
17.8
10.6
N=376
MOR
28.9
28.2
28.9
7.9
2.6

N=38

Rock

18.8
12.5
18.8
21.9
14.1

Ne=64

Student

zﬁ!
24,

6
2

24.0

17i
9.

N=18

Soft Rock

6
1
7

19.0
23.8
23.8
19.0
16.7

N=42

TABLE V1

*Based on "Special Effort to Hear"

~~Non=Student

37.0
26.3
23.0
18.0
12?2

N=189

0ldies

33.3
23.1
17.9
20.5
12.8

N=39

25 and
under

21,2

22:9 -

21.7
19.6
11.2

=179

Country

25.0
13.2
12.5
15.0
10.0

N=40

26-49
23,6
29.8
25.4
14.9

- 9!0

50 and

N=134

over
52.4
20.6

20.6 .

17.5
12.7

N=63

Classical

47.8
3.9
39.1
19.6
15.2

N=46

Male
27.3
26.4
22.9
17.5
10.8
H=194

Female

35.2
24.4

. 2.4

18.4
11.2

N=179

Beautiful Music

44.0
36.0
28.0
.20.0
12.0

"N=25

5 minutes

) minutes.. .

ninutes

minutes

minutes
Raw Total

 minutes
) minutes

Total Mention

29.0
26.6

UNDESIRABLE NEWSCAST LENCTH - #Based on "Rather Not Hear"
25 and
under .
T3

24,3 .

33.8
: 49.5

N=376
MOR

36,8

25.6
23,7
26.3

28.5
21.3
32,6
49.2

N=187

Soft Rock
3.0

Student

35.3

23,8

IR YU
1286
45,2,

N=189

) S

TABLE ViI

Non=Student

22,8

27.3
34.9
49.7

- 30.2

430

IR Ut R
.;ﬁﬁ;zi_fﬂ"""

26-49

over

SD and

Male

231

23.8

25.4

37.3
55,2

935

19.0.

28.6

460
356

3240 —
25.9
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Newscast Scheduling

In addition to determining opinions about desitgd newscast lengths,

esponde nts were asked: '"What time or times dutiﬁg'tﬁe day would you like

to hear....a 15 minute newscast? ...a 10 minute newscast? ...a 5 minute

newscast? ...a 3 minute newscast? ...a 2 minute news wrap-up?"

e,

Table VIII reports tesﬁﬁnﬂeats who indicate they never want a eertain_g_:

length newscast seheﬂuled_ This fugther demﬁnatratea the great st éée§i7¥

tance of 5 minute newscasts, the surprising a:> ptaﬂce af 10 and 15'm1nute

newscasts, and the ﬁégative reaétigﬁ,taxve‘

TABLE VIII

Undesirable Néwscasts

Never
Scheduled Time

Aruitoxt provided by Eic:



Never
Every hour

Early AM (Before 10 am)
Late AM (10 am=Noon)

Early Afternoon
(Noon-3 pm)

Late Afternoon
(3 pm~6 pm)

Evening (6 pm=9 pm)

Late Evening

TABLE IX

SCHEDULING OF NEWSCASTS

N=176

15
minutes

29.0
.8
16.0
1?3

10
minutes

5
minutes

20.7
9.6
9.8
1.6

5.3

6.4

21

3
minutes

2

44.6

7.7
5.1

R ot

3.2

2.7
5.1

minutes

(9 pm~-Midnight) 4
Early morning and
Late afternoon 11.4 8.2 8.2
e e A_,Anytime.s;_ﬁ,_,,.,._,_n_,a\, ezt bt e e - 2 . 6,, e ,_,.__,3 ;.7 e _;59 . O e
9.6 7.5 6.1

Don't know/No answer




E

Aruitoxt provided by Eic:

CONCLUSIONS |
Recognizing Eﬁe inherent limitations of generalizing from a tele-f:i';
phnne survey in Lawrence, Kansas, several conclusions can be drawn for -
radio stations' newscasts. T
Listeners want to be convinced that Ehey are 1istenins to a complete’

- and comprehensive newscast. Thia is illuszfated in theit referenc

Ther fore,

"wide range of subjeggs" as snmething particularly desirable.

ie 1

necessary for a statinn to cover as mueh ground as possibleﬁdurins
each newacast.

At the same time, hawever, a station ahould not sacrifice some

"large number of

g:hieving a wide cavégage of subjects. While the tendency at some sta~

agtempt'tg
appears to 1
be greatly a

t news ' events.

‘clude mﬂ:é]chgﬁ

Q

RIC
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use of actualities. Needless to say, this does not mean that actualities
should be used for their own sake. Only those actualities that make a
real contribution to the story should be included. Use of the telephone
as a device for getting local actualities should be encouraged. This
kind of direct link to the scene of the story can make news live. On-

the-scene actualities are even more important if the station is targeting

Many stations define "actualities" as being clips of the newsmakers'
voices. Listeners are less concerned with the 'voice" than with the re-

porter filing an on-the-spot report. However, a station which is vitally

use of newsmaker voice inserts.
Newscasts must be continually rewritten and-updated to avoid per-
ceived repetition and boredom for the long-term listemer. Almost half of

__the listeners find "making the newscast different each hour" very impor-

taot in judging the quality of a station's radio news effort.

. During most of the day, newscasts should be kept brief. A five
minute newscast once each hour tends to b i, most palatable for the
largest number of listeners. During most day parte this éh@ulﬂ be ade~
quate. Longer newscasts can be a key element during the egfly'mﬂéning
dfive time. Liétene:s‘ste»diépfépgftiqﬁaﬁely desitéus.ﬁf inﬁgef_néwéééﬁﬁé

during morning drive time.  News égtviée,is nat'nesglyféé’impsgtén;ztaﬁ"?




1. Begin the newscast with headlines of the top three stories of
the hour (even in teaser form).

2. The "big St@f%" then is presented in greater detail with "be-.
hind-the-scenes" aspects. This story can be of greater length
than other stories. The big story, if pessible, should be an
on~the~scene report.

3. Subsequent stories should be of moderate length with minimal
detail.

e e 4. Toward the end of the newscast, a rapid-fire succession of
headlines should be présented; These should not be teasers,
but rather complete headlines.

This format allows many stories (with broad coverage) into the newscast,

with detail ‘incorporated for the most important story of the hour.




